
thinks that the best way is to 

stay up-to-date with business 

opportunities and initiatives. 
This also provides a great op-

portunity for networking, which 
is an important step to start 

business. 

“There are many ways for a 

new small business to keep 
itself informed of small busi-

ness initiatives and opportuni-

ties.   For example, regularly 
visiting the Small Business 

Development Corporation 

(SBDC) website will keep you up
-to-date with business work-

shops and other business 
events that may be useful to 

you and your business.  Joining 

a local chamber of commerce 
puts you in touch with other 

businesses in your area, and 
provides great networking 

opportunities.” 

Getting started with business 

anywhere in the world can be 

quite risky. Perth being the 
capital city and the largest in 

Australia is a hotspot for busi-

nesses.  

Ms Jacky Finlayson, Director of 

Small Business Services at the 
Small Business Development 

Corporation was asked for her 
opinion on the basic way to 

start up business in Perth. She 

Business Management Profes-

sional, Peter B. Butler shares 

similar views about establishing 
an online presence with a web-

site as a basic step to start 
business in Perth. He also ex-

plains why: 

“Your website is a marketing 

tool. It should look smart, help 
you with your branding but 

most of all it should pre-sell 

‘your business.’ Your website 
should deliver warm prospects 

to your front door or phone - all 

those keen prospects who are 

ready to do business with you.” 

We also consulted with Alec 

Blacklaw, Director of Business 

Improvement and Strategy at 
Marsdens. He shared his views 

on the future of start up busi-
ness essentials in Perth and 

according to him, the future is 

promising. 

By Mona H.  Sharief 

Starting Bus iness in Perth? 

“Very strong future for those 

that invest their time to develop 

a strategic plan in order to 
address the viability of the 

business in its quest to win 
market shares incorporating an 

existing strategy. And those 

that develop a plan highlight 
what they need to do to suc-

ceed over the longer term.” 

Then again, we cannot forget 

that there are pros and cons to 

everything. One strong negative 

about start up business essen-

tials in Perth is a weak business 
model. Alec Blacklaw goes on to 

say that: 

“One negative about start up 

business essentials in Perth is 
not robustly proving the busi-

ness model and testing the key 
assumptions for success be-

fore commencing business.” 

To wrap things up, the 5 basic 

steps to start business in Perth 

are: 

1. Developing a strate-

gic business plan 

2. Making a website 

3. Joining a local cham-

ber of commerce 

4. Enrolling for a work-
shop training at Small Business 

Special points of in-
terest: 

 1. Developing a 

strategic business plan 

 2. Making a web-

site 

 3. Joining a local 

chamber of commerce 

 4. Enrolling for a 

workshop training at 

Small Business Devel-

opment Corporation 

(SBDC) website 

 5. Testing as-

sumptions made about 

the business before 

commencing with the 

plan. 
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Development Corporation 

(SBDC) website 

5. Testing assumptions 

made about the business before 

commencing with the plan. 

There is no doubt that starting 
a business in Perth can be 

challenging – but it is not im-

possible! With these five basic 
steps you will definitely succeed 

in establishing a strong founda-
tion for your business in Perth, 

whether it is a small, medium 

or larger business. 
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Test Assumptions Before 

Finalizing Commerce Plans 
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This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 
that you can reuse content 

from other marketing materi-

als, such as press releases, 

market studies, and reports. 

While your main goal of distrib-
uting a newsletter might be to 

sell your product or service, 
the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 
articles, or include a calendar 

of upcoming events or a special 
offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-
cessing the World Wide Web. 

You can write about a variety of 

topics but try to keep your 

articles short. 

Much of the content you put in 
your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-
letter to a Web publication. So, 

when you’re finished writing 
your newsletter, convert it to a 

Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 
import into your newsletter. 

There are also several tools 
you can use to draw shapes and 

symbols. 

Once you have chosen an im-

age, place it close to the article. 
Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics 
is an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 
or enhances the message 

you’re trying to convey. Avoid 

selecting images that appear to 

be out of context. 

tomers or clients. 

If the newsletter is distributed 
internally, you might comment 

upon new procedures or im-
provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 
column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-
rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that appears 

in newsletters is virtually end-
less. You can include stories 

that focus on current technolo-

gies or innovations in your field. 

You may also want to note busi-

ness or economic trends, or 
make predictions for your cus-
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ture or graphic. 
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“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story 

here.” 



This would be a good place to insert a short 

paragraph about your organization. It might 
include the purpose of the organization, its 
mission, founding date, and a brief history. 

You could also include a brief list of the 
types of products, services, or programs 

your organization offers, the geographic 
area covered (for example, western U.S. or 

European markets), and a profile of the 

types of customers or members served.  

It would also be useful to include a contact 
name for readers who want more infor-

mation about the organization. 

managers in your organization 

is a good way to give your 

newsletter a personal touch. If 
your organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of stand-
ard products or services, you 

can include a listing of those 
here. You may want to refer 

your readers to any other 

forms of communication that 
you’ve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 
calendars for a regular event, 

such as a breakfast meeting for 

This story can fit 175-225 

words. 

If your newsletter is folded and 

mailed, this story will appear on 
the back. So, it’s a good idea to 

make it easy to read at a 

glance. 

A question and answer session 

is a good way to quickly capture 
the attention of readers. You 

can either compile questions 
that you’ve received since the 

last edition or you can summa-

rize some generic questions 
that are frequently asked about 

your organization. 

A listing of names and titles of 

vendors every third Tuesday of 

the month, or a biannual charity 

auction. 

If space is available, this is a 
good place to insert a clip art 

image or some other graphic. 
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